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Who is your audience? (Industry, job title, age, gender, region, etc.) The first step in 
marketing is always identifying a specific audience to market to. With a specific audience 
in mind, you’ll be able to identify and solve their pain points easier. You can categorize 
your audience by industry, job title, age, gender, region, and more.

What’s the best way to speak to your audience? Once you’ve isolated the audience you 
want to market to, figure out how this audience would prefer to be engaged. This is where 
the tone of the video comes in. Would this audience enjoy a little bit of humor? Is this a 
technical crowd- would they prefer a quick and to-the-point video? Would a more in-depth 
video serve them better?

Where can you reach this audience? 
What online spaces does this audience spend 
most of their time in? Are they social media 
savvy? Research what websites, online forums 
and video sharing sites your audience goes to 
in order to find answers and market your 
video to address their questions there.

Before you produce a video you want to market, you should ask 
yourself the following questions:

As you probably realize, video is now the preferred way for people to get information. Whether it’s 
watching the news, obtaining training, or being introduced to a new product or service, video is it. 
As a result, video has become the most effective way to improve and expand businesses.

The purpose of this guide is to show you how to maximize the affect of your video content. 
Follow these guidelines and your business will see its positive results.

W HO  I S  YOUR
A U D I E N C E ?

Step 1: Preliminary Questions
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After you assemble a list of keywords, see what kinds of keywords competitors in your 
industry are using. You can do this by browsing their website, looking at their social media 
sites, and searching any other online space they’re active in. 
This is important because of two things: one, you’ll 
find keywords and key phrases that you may have 
skipped over in your keyword research. And two, 
you can discover the needs of your shared 
audience that your competitors are not fulfilling, 
which will give you the chance to “beat” your 
competitors increating unique content.

Competitor keyword analysis

A great place to start with your keyword research is Google Adwords Keyword Planner. 
Although this tool is designed to help you find keywords to use in paid search, you can 
still use it for other SEO purposes.

The Keyword Planner tool can help you identify keywords in a few different ways. You can 
search for completely new keywords (this is a great starting point if you don’t have any 
keywords in mind yet), get search volume for a list of keywords (this is great for 
determining the strength of your current set of keywords), get traffic estimates for a list of 
keywords, or provide multiple keyword lists to get new keyword ideas.

Performing keyword research

What’s the number one way people find you on 
the web? By typing a few words into a search 
box—that search box being Google most of the 
time (followed by Bing and Yahoo). Keyword 
research helps you identify the specific 
keywords and key phrases that your targeted 
audience will be typing in a search box.

Keyword research is one of the most valuable 
steps in SEO, or search engine optimization. By 
describing your video content with the wordage 
your audience is likely to search for, you’ll 
attract the right kind of viewers to your video. 
This way, the right kind of visitors will come to 
your site, which will decrease bounce rates and 
improve your overall SEO.

Step 2: Keyword Research 
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Annotations: Add annotations 
throughout the video inviting 
viewers to subscribe, “like” 
your video, or watch the next 
one. Annotations are a great 
way to add interactive 
commentary to your videos.

Description: Put your website domain at the beginning 
of your YouTube video description and invite viewers 
to visit your website for more information.

Button: Add a clickable button at the end of your video that directs 
viewers to your website, blog, or whatever destination is relevant. 
This can be done using video editing software such as Camtasia 
Studio or Final Cut Pro.

Of the 80% of Internet users who watch video ads, 46% take some action after viewing the 
video. So make that action clear by telling your audience exactly what to do in your video. 
The following are a few ways you can present an action item:

Call-to-action

Now that you have a set of keywords and key phrases that your 
audience is likely to search for, follow the steps below to optimize 
your video on YouTube.

O P T I M I Z E
YOUR  V I D E O

Step 3: YouTube Marketing
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Captions textually display what is said in the video. 
While the transcript is a written document of all the 
video content, captions move along the screen as 
the video is being played. This helps the disabled 
and those who aren’t fluent in the language used 
in the video. Captions also improve SEO rankings 
since the search engine robots will be able to 
“read” the video easier.

Captions

Use a few of the keywords you found earlier 
that are specific to this video as tags. 
Paired with keywords used in the description 
and title, tags will increase your chance of 
being found on YouTube.

Tags

Use targeted keywords in the description. As 
mentioned before, include your call-to-action in the 
beginning of your description. The description 
should not exceed 160 characters. Because people 
tend to skim over large bodies of text, keep the 
description short and to the point.

Description

Use targeted keywords in the video title. The 
title should not exceed 70 characters so that 
it is visible on search engine results.

Title

Write out a complete transcript of your video, save 
is as a .txt file, and then upload it onto YouTube. 
YouTube will then sync it to your video and every 
word of your transcript will be indexed and 
incorporated into search algorithms. You can also 
use YouTube’s automatic transcriptions, but make 
sure to double check that they’re accurate.

Transcript

Of the 80% of Internet users who watch 
video ads, 46% take some action after 
viewing the video. So make that action clear 
by telling your audience exactly what to do 
in your video. The following are a few ways 

Filename
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Add a link to your 
video in your email 
signature. This seems 
minimal but will 
increase click-through 
rates.

Email marketing
Create graphics using still images and text from 
your video. This way you can promote the 
content of your video as images on sites 
such as Facebook, Pinterest, and Instagram.

Repurposed promotional material

Contact relevant bloggers who will 
share/write a review on your video. 
This will expand your audience and 
increase the credibility of your 
content.

Bloggers in your industry
Find out where your audience spends 
their time online and promote your 
video in those social media networks. 
Some examples of popular social 
media networks are Facebook, 
LinkedIn, Twitter, Google+, 
Pinterest, Instagram, and more.

Targeted social networks

Promoting your video on social media will increase 
viewership. As you know, there are many social 
media networks out there, which can make the 
process overwhelming. 

The best way to approach this is by identifying 
what social media platforms your specific audience 
is likely to use (as mentioned in step 1) and 
promoting your video there. For example, if you’re 
looking to gain b2b (business to business) leads, 
you might want to promote your video on LinkedIn. 
The following are a few ways you can attract an 
audience to your video using social media:

Step 4: Social Media Marketing
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Did you know you can post videos on Pinterest? Pinterest is a great 
platform to take advantage of because it’s highly used and highly 
social, meaning your video will have the potential to go viral. And the 
more your video is shared, 
the better your SEO rankings 
on search engines. 

One way to make sure your video is easily found by search engines 
is by creating a video sitemap. A video sitemap is a way for search 
engines to “read” and index details of your video including 
description, tags, and category. By creating a video sitemap, you’re 
allowing search engines to direct visitors to your site instead of 
directing them to YouTube or similar platforms.

Press releases are a great way to communicate company updates 
with current and potential clients. But you may run into this problem: 
why should anyone pay attention to your press release among the 
sea of press releases in your industry? A video press release can 
help you stand out. By including a video in your release, you’re 
adding value to the viewer’s experience and giving yourself SEO 
points.

Video sitemap

Video press release

Pinterest video

As mentioned before, SEO (search engine optimization) means making content search engine 
friendly so that your video or website ranks higher when your audience searches for a particular 
keyword or key phrase that you’re targeting. Improving your search engine rankings is a 
never-ending game; there’s always more you can do to better your SEO. Here are a few more video 
SEO tips to get you started:

S E T I P S
Step 5: Video SEO Tips
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Video One Productions is a 26-year-old video production company specializing in producing, editing, 
and marketing videos for corporations, government agencies, the arts, non-profits, and individuals. 
Whether you need assistance with one or all aspects of your video production, we’re here to help 
you boost your business by creating a unique and effective video for you.

© Video One Productions 2014

About Video One Productions

CONT ACT  USThere are many other ways to use 
video to market your business. As an 
added bonus, we’ve put together a 
series of 10 video marketing emails, 
which you’ll be receiving over the next 
10 weeks. You can always unsubscribe, 
but we think that you’ll benefit greatly 
from them.

Please feel free to contact us if you 
have any questions or would like us to 
help you produce or market your video. 
We’d love to work with you!
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http://video1pro.com/get-a-video-production-quote/
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https://www.linkedin.com/company/video-one-productions
https://plus.google.com/+Video1pro
https://www.youtube.com/user/videoonepro
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